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WHO WE ARE 

 

Oklahoma A+ Schools® is the state’s only research-based whole school network with a mission of nurturing 
creative learners.  From offices on the campus of the University of Central Oklahoma, Oklahoma A+ 
provides ongoing professional development, an intricate network of support, and an active research 
component conducted by university professors.  Spanning the state and growing every year, the A+ network 
includes schools from early childhood through high school, in urban, suburban, town and rural communities. 
 
From its founding in 2002 until 2009, Oklahoma A+ Schools® grew to serve over 1,800 staff and 19,000 
students representing 60 schools in 16 counties in communities across the state.  The organization’s hope has 
been to make the educational benefits of the A+ program available to all Oklahoma students.      

 
OUR VISION 

 

Education that expands the imagination and stimulates creative living, so that: 
 

Individuals are increasingly self-aware, self-motivated and prepared 
to be successful along the continuum of lifelong learning. 

 
ORGANIZATIONAL MISSION 

 

The mission of Oklahoma A+ Schools is to advance a quality, whole school  
experience to nurture creativity in every learner. 

 
CORE VALUES 

 

In Oklahoma A+ Schools®, we value: 
  

1. Relationships 
2. Creative Transformation 
3. Connectivity & Communication 
4. A Culture of Evidence 
 
CORE AUDIENCE 
 

             The core audience for Oklahoma A+ Schools® is early childhood through high school educators. 
 

 

    WHERE WE ARE TODAY 
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OUR GOALS FOR THE NEXT FIVE YEARS 
 
SECTION I:     ENHANCE PROGRAMMATIC EFFECTIVENESS 
 

Goal 1:  Deepen the Quality  of Services 
Goal 2:  Enhance the Clari ty of the Process 
Goal 3:  Improve Access to Partic ipat ion 

 
SECTION II:     ENHANCE OPERATIONAL EFFECTIVENESS 
 

Goal 1:  Ensure Effective Organizational  Leadership 
Goal 2:  Secure Sufficient Funding 
Goal 3:  Secure Faci l it ies that Enhance Programs & Operations 
Goal 4:  Expand Staff ing to Meet Goals for Growth 
Goal 5:  Improve Marketing & Communications 
Goal 6:  Increase Capacity to Util ize Technology Effectively  
Goal 7:  Strengthen Operat ional Efficiency 

 
 

 


